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Report I D: SCCURDI V. SQR PROGRAM CURRI CULUM DATA FOR | NSTI TUTI ON WM C1 Page No. 1

Run Date 05/21/2008
PROGRAM CURRI CULUM LI STI NG Run Time 09:13:40

Thru Date: 2007-06-01

Pl an: 101043 WMarketi ng
CATALOG # COURSE TITLE TERM FUNCTION CREDITS  1ST ALT 2ND ALT
10801195 Witten Communi cation 01 6 3.00
10804123 Mat h w Busi ness Apps 01 6 3.00
10809166 Intro to Ethics: Theory & App 01 6 3.00
10809195 Econom cs 01 6 3.00
10104114 Mar keti ng Principles 01 7 3.00
10104119 Selling Principles 01 7 3.00
18. 00
10801198 Speech 02 6 3.00
10809198 Intro to Psychol ogy 02 6 3.00
10102106 | nt roduction to Business 02 7 3.00
10104155 Mar ket i ng- Resear ch 02 7 4.00
10104184 Pronotion Principles 02 7 4.00
17. 00
10102130 Busi ness Law 04 7 3.00
10104110 Mar keti ng Fi nanci al s 04 7 3.00
10104133 Mar ket i ng Communi cati ons 04 7 4.00
10104141 Product Managenent 04 7 3.00
10104152 Proj ect Managenent 04 7 3.00
16. 00
10999999 El ective Course 05 4 3.00
10809196 Intro to Soci ol ogy 05 6 3.00
10104146 Mar ket i ng Managenent 05 7 3.00
10104167 Pr of essi onal Devel opnent 05 7 2.00
10104171 Cust oner Rel ations 05 7 3.00
10104180 Sem nar in Marketing 05 7 3.00
17. 00

SUMVARY STATI STI CS

Total Plan Credits: 68. 00
Cccupational Specific Credits: 0. 00
Cccupational Supportive Credits: 0. 00
CGeneral Elective Credits: 0. 00
CGeneral Studies/AAS Credits: 21.00
Techni cal Studies/ AAS Credits: 44, 00
El ective Credits: 3.00
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Report I D: SCCURDI V. SQR PROGRAM CURRI CULUM DATA FOR | NSTI TUTI ON WM C1 Page No. 1

Run Date 05/21/2008
PROGRAM CURRI CULUM LI STI NG Run Time 09:13:18

Thru Date: 2006-06-01

Pl an: 101043 WMarketi ng
CATALOG # COURSE TITLE TERM FUNCTION CREDITS  1ST ALT 2ND ALT
10801195 Witten Communi cation 01 6 3.00
10804123 Mat h w Busi ness Apps 01 6 3.00
10809166 Intro to Ethics: Theory & App 01 6 3.00
10809195 Econom cs 01 6 3.00
10104114 Mar keti ng Principles 01 7 3.00
10104119 Selling Principles 01 7 3.00
18. 00
10801198 Speech 02 6 3.00
10809198 Intro to Psychol ogy 02 6 3.00
10102106 | nt roduction to Business 02 7 3.00
10104155 Mar ket i ng- Resear ch 02 7 4.00
10104184 Pronotion Principles 02 7 4.00
17. 00
10101110 Mar keti ng Fi nanci al s 04 7 3.00
10102130 Busi ness Law 04 7 3.00
10104133 Mar ket i ng Communi cati ons 04 7 4.00
10104141 Product Managenent 04 7 3.00
10104152 Proj ect Managenent 04 7 3.00
16. 00
10999999 El ective Course 05 4 3.00
10809196 Intro to Soci ol ogy 05 6 3.00
10104146 Mar ket i ng Managenent 05 7 3.00
10104167 Pr of essi onal Devel opnent 05 7 2.00
10104171 Cust oner Rel ations 05 7 3.00
10104180 Sem nar in Marketing 05 7 3.00
17. 00

SUMVARY STATI STI CS

Total Plan Credits: 68. 00
Cccupational Specific Credits: 0. 00
Cccupational Supportive Credits: 0. 00
CGeneral Elective Credits: 0. 00
CGeneral Studies/AAS Credits: 21.00
Techni cal Studies/ AAS Credits: 44, 00
El ective Credits: 3.00
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Report ID:  SCCURD V. SQR PROGRAM CURRI CULUM DATA FOR | NSTI TUTI ON WATC1
PROGRAM CURRI CULUM LI STI NG
Thru Date: 2005-06-01
Pl an: 101043 WMarketi ng
CATALOG # COURSE TITLE TERM FUNCTION CREDITS  1ST ALT 2ND ALT
10104114 Mar keti ng Principles 01 1 3.00
10104119 Selling Principles 01 1 3.00
10804137 Mat h for Business Anal ysis 01 2 3.00
10801195 Witten Communi cation 01 3 3.00
10999999 El ective Course 01 4 3.00
15. 00
10104155 Mar ket i ng- Resear ch 02 1 4.00
10104184 Pronotion Principles 02 1 4.00
10102106 | nt roduction to Business 02 2 3.00
10801198 Speech 02 3 3.00
10809198 Intro to Psychol ogy 02 3 3.00
17. 00
10104133 Mar ket i ng Communi cati ons 04 1 3.00
10104141 Product Managenent 04 1 3.00
10104152 Proj ect Managenent 04 1 3.00
10101110 Mar keti ng Fi nanci al s 04 2 3.00
10102130 Busi ness Law 04 2 3.00
10809195 Econom cs 04 3 3.00
18. 00
10104146 Mar ket i ng Managenent 05 1 3.00
10104167 Pr of essi onal Devel opnent 05 1 1.00
10104171 Cust oner Rel ations 05 1 3.00
10104186 e- Busi ness Deci si on Maki ng 05 1 3.00
10809196 Intro to Soci ol ogy 05 3 3.00
10999999 El ective Course 05 4 3.00
16. 00
10104160 Sal es Managenent 99 4 3.00
10104170 Ef fective Visual Presentation 99 4 3.00
10140110 International Field Study 99 4 3.00
9.00

SUMVARY STATI STI CS

Total Plan Credits: 66. 00
Cccupational Specific Credits: 33.00
Cccupational Supportive Credits: 12.00
General Elective Credits: 15. 00
CGeneral Studies/AAS Credits: 0. 00
Techni cal Studies/ AAS Credits: 0. 00
El ective Credits: 6. 00

Page No. 1
Run Date 05/21/2008
Run Time 09:13: 06
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Report I D: SCCURDI V. SQR PROGRAM CURRI CULUM DATA FOR | NSTI TUTI ON WM C1 Page No. 1

Run Date 05/21/2008
PROGRAM CURRI CULUM LI STI NG Run Time 09:12:55

Thru Date: 2004-06-01

Pl an: 101043 WMarketi ng

CATALOG # COURSE TITLE TERM FUNCTION CREDITS  1ST ALT 2ND ALT
10104114 Mar keti ng Principles 01 1 3.00
10104119 Selling Principles 01 1 3.00
10804137 Mat h for Business Anal ysis 01 2 3.00
10801195 Witten Communi cation 01 3 3.00
10999999 El ective Course 01 4 3.00
15. 00
10104155 Mar ket i ng- Resear ch 02 1 4.00
10104184 Pronotion Principles 02 1 4.00
10102106 | nt roduction to Business 02 2 3.00
10801198 Speech 02 3 3.00
10809198 I ntroduction to Psychol ogy 02 3 3.00
17. 00
10104133 Mar ket i ng Communi cati ons 04 1 3.00
10104141 Product Managenent 04 1 3.00
10101110 Mar keti ng Fi nanci al s 04 2 3.00
10102130 Busi ness Law 04 2 3.00
10809195 Econom cs 04 3 3.00
10809196 I ntroduction to Soci ol ogy 04 3 3.00
18. 00
10104146 Mar ket i ng Managenent 05 1 3.00
10104152 Proj ect Managenent 05 1 3.00
10104167 Pr of essi onal Devel opnent 05 1 1.00
10104171 Cust oner Rel ations 05 1 3.00
10104186 e- Busi ness Deci si on Maki ng 05 1 3.00
10999999 El ective Course 05 4 3.00
16. 00
10104160 Sal es Managenent 99 4 3.00
10104170 Ef fective Visual Presentation 99 4 3.00
10140110 International Field Study 99 4 3.00
9.00

SUMVARY STATI STI CS

Total Plan Credits: 66. 00
Cccupational Specific Credits: 33.00
Cccupational Supportive Credits: 12.00
General Elective Credits: 15. 00
CGeneral Studies/AAS Credits: 0. 00
Techni cal Studies/ AAS Credits: 0. 00
El ective Credits: 6. 00
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Report ID:  SCCURD V. SQR PROGRAM CURRI CULUM DATA FOR | NSTI TUTI ON WATC1
PROGRAM CURRI CULUM LI STI NG
Thru Date: 2003-06-01
Pl an: 101043 WMarketi ng
CATALOG # COURSE TITLE TERM FUNCTION CREDITS  1ST ALT 2ND ALT
10104114 Mar keti ng Principles 01 1 3.00
10104119 Selling Principles 01 1 3.00
10804137 Mat h for Busi ness Anal ysis 01 2 3.00
10801195 Witten Communi cation 01 3 3.00
10809198 I ntroduction to Psychol ogy 01 3 3.00
15. 00
10104155 Mar ket i ng- Resear ch 02 1 4.00
10104184 Pronotion Principles 02 1 4.00
10102106 | nt roduction to Business 02 2 3.00
10801198 Speech 02 3 3.00
10999999 El ective Course 02 4 3.00
17. 00
10104133 Mar ket i ng Communi cati ons 04 1 3.00
10104141 Product Managenent 04 1 3.00
10101110 Mar keti ng Fi nanci al s 04 2 3.00
10102130 Busi ness Law 04 2 3.00
10809195 Econom cs 04 3 3.00
10809196 I ntroduction to Soci ol ogy 04 3 3.00
18. 00
10104146 Mar ket i ng Managenent 05 1 3.00
10104152 Proj ect Managenent 05 1 3.00
10104167 Pr of essi onal Devel opnent 05 1 1.00
10104171 Cust oner Rel ations 05 1 3.00
10104186 e- Busi ness Deci si on Maki ng 05 1 3.00
10999999 El ective Course 05 4 3.00
16. 00
10104160 Sal es Managenent 99 4 3.00
10104170 Ef fective Visual Presentation 99 4 1.00
10140110 International Field Study 99 4 3.00
7.00

SUMVARY STATI STI CS

Total Plan Credits: 66. 00
Cccupational Specific Credits: 33.00
Cccupational Supportive Credits: 12.00
General Elective Credits: 15. 00
CGeneral Studies/AAS Credits: 0. 00
Techni cal Studies/ AAS Credits: 0. 00
El ective Credits: 6. 00

Page No. 1
Run Date 05/21/2008
Run Time 09:12: 32
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